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ESPNOutdoors.com is the leading
source for Saltwater Fishing and
Hunting news and information.
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BASSMASIER

Bassmaster.com is the home for all
Bassmaster Tournament coverage, including
live video, real-time leaderboard, video and
audio podcasts and live on-boat camera
coverage during tournaments.

ESPNOUTDOORS.com and BASSMASTER.com Traffic Numbers

7.2 Mi"iOI’I/591,539 Average Pageviews with Uniques Bassmaster.com/ESPNOutdoors.com

16.5 Million Pageviews in February 2009

Pageviews up +20% (January-December 2009 v January-December 2008)

BASSMASIER
CLASSIC
]

Unique visitors up +16% (Same time frame)

Bassmaster Classic TSy Bassmaster Elite Series
Over 1 Million minutes viewed on QOO  Up +76% from 2008 and generated over
ESPN360 and generated over 12.4 Mil- 3.4 million pageviews during the 2009
lion pageviews, up +64% from 2008 Toyota Trucks Championship Week

Source: Omniture January-December 2009



BASSMASTER o

Bassmaster.com is the home for all

Bassmaster Tournament coverage, . e N——
including live video, real-time leaderboard,
video and audio podcasts and live on-boat
camera coverage during tournaments. In
addition, Bassmaster.com provides the e
most comprehensive fishing tips and
techniques, publishes extended articles and
feature stories from Bassmaster magazine
and is the first place fans go to for exclusive
interviews with the Bassmaster Elite Series
pros.

Bassmaster.com averages
4,800,000 pageviews each month,
with 268,539 unique visitors.

The site offers a clean and simple
design and video presence on the
main index page.

For advertise IS, the Roadblocks used on
the Bassmaster.com and ESPNOutdoors.com Index
pages allow you to own the above the fold content by
surrounding the top, side and bottom of the top story/
main engagement area. ,

Easy to navigate modules highlight:
- Headlines and tournament news from

all Bassmaster events

- Dedicated section for BASS editor and
pro angler blogs

- Live coverage page featuring BASSCam,
BASSTrakk, BASSCast, Hooked Up and o i a5 | st e i g B 300 x 250
the Real-time Leaderboard | 1 :

latest techniques & product reviews
- Extended content from Bassmaster =i e
and BASS Times aES e e
- Sweepstakes and Contests

- Tips & Tools section featuring the ‘

Source: Omniture January-December 2009
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ESPNOutdoors.com provides outdoors fans
with the best in hunting and saltwater
information, season’s best photographs,
hunter’s blogs, full-length outdoors TV
programs, games and photos from the field.
Fans also can find full season coverage for
the ESPN Outdoors Saltwater Series and
Timber Sports.

With 2.4 Million monthly page
views - including 323,000 uniques

- ESPNOudoors.com is the leading
source for Fishing and Hunting news
and information.

N The Bassmasler

‘Ashwithan &

The Boy Who Loved To Fish
: : : = SWEEPSTAKES

Source: Omniture January-December 2009



BASSMASTER.COM AND ESPNOUTDOORS.COM
2009 AUDIENCE PROFILE

GENDER

Male 51 7 139
Female 49 29 60
AGE

Ages 12-17 8 & &
Ages 18-24 13 5 36
Ages 25-34 20 33 169
Ages 35-54 | 45 108
Ages 55+ 14 17 121
Median Age 37.2 36.1 97
Men 18-34 18 27 156
Men 18-49 34 56 166
Men 25-54 30 54 180
Adults 18-49 66 79 120
HOUSEHOLD INCOME

HHI < $25,000 12 8 68
HHI $25-39,999 12 8 72
HHI $40-59,999 24 20 85
HHI $60-74,999 12 12 107
HHI $75-99,999 17 7 43
HHI $100,000+ 24 40 168
Median HH Income $63,095 $78,789 125
CHILDREN

Any Children in HH 56 50 89
HH SIZE

1-2 30 39 130
3-4 48 4 86
S+ 22 22 98

Source: comScore Media Metrix, 1/09 - 12/09, % Comps based on Total Minutes



E==yr=§ § is the leader in Outdoor

OUTDOORS Website Traffic

Average unique visitors per month (000’s)

(Fishing)

SGTo00RS
Outdoor Channel
Fishing Works
N.A. Fishing Club
FieldandStream
Lake-Link
LandBigFish
Outdoorlife
FLWOutdoors
Striperonline
Realtree
Gameandfishingmag
BigFishTackle 40%
Bassfan 38
Walleyecentral 36
SportFishingMag 19
SaltwaterSportsman 17

UltimateBass 16

0 50 100 150

Source: Nielsen/Net Ratings. January-December 2009
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is the leader in Outdoor
lﬁf-n'g;ﬂs' Website Traffic (Hunting)

Average unique visitors per month (000's)

T I}
OUTDOORS
OutdoorChannel
FieldandStream
Ducks.org
OutdoorLife
Realtree

Big GameHunt.net

GameandFishingmag

NWTF 43

| | | | 1 | 1
0 50 100 150 200 250 300

Source: Nielsen/Net Ratings. January-December 2009



Internet Advertising Opportunities

ROS Schedule

Consists of banner ads running across Bassmaster.com and ESPNQutdoors.com.
» Campaigns can consist of all available sizes or select ones

* Guaranteed number of impressions

* CPM (Cost per Thousand) averages $14 but varies based on ad size and position

Sponsorship of Special Editorial Features (Fixed Positions)

Bﬁmﬂ[l Classic

FLUSFIAMLNTE  OAASE OCOMMUNTY  ELUBIRE.E O

e Ve

| 728 x 90 |




- ‘! ESPNOUTDOORS.com
Hunting Sponsorship Opportunities
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DEER CAMP october 10 - December 31 (updated daily)
The source for whitetail coverage for the 2010 season including deer management tips,
news, hunting tips, reader photos and features from around the country.

All Deer Camp stories will run as the lead story on the espnoutdoors.com home page and
the hunting index page. Estimated page views: 1,000,000 /month.

e For a look back at 2009 visit:
http://sports.espn.go.com/outdoors/index?topld=4558506

i A
N A
2 http://sports.espn.go.com/outdoors/hunting/news/story?id=4556529
@ FIRST IN THE FIELD october 15 - December 31 (updated weekly)
‘t Sports celebrities, entertainers and professionals from around the country will tell their
‘ # stories of their first deer or their first hunt.
": All First in the Field stories will run on espnoutdoors.com home page and the
espnoutdoors.com hunting index page.
et
‘ ¢ > For a look back at 2009 visit:
‘ e http://sports.espn.go.com/outdoors/index?topld=4561831
;’:{ http://sports.espn.go.com/outdoors/hunting/news/story?id=4556622
g WILDLIFE CAMS october 1, 2009 - April 2010, resumes September 2010
'~‘i % We have two 24/7 streaming video cameras positioned at feeders on a 300-yard food
"y plot. Users can watch wildlife, including deer, turkey, hogs and bears anytime day or night.
; Sponsor logo will run on lead photos with banners on both video pages. Wildlife Cams
‘ Ig run as one of the four lead stories on espnoutdoors.com home page and the
8 _"“.‘ espnoutdoors.com hunting index page, as well as a right column module on the hunting
e index page. Estimated page views: +200,000 /week.
7 1 ] !
==r' ' ‘l‘. Camera 1: http://sports.espn.go.com/outdoors/hunting/news/story?id=4525359
t’-f. Camera 2: http://sports.espn.go.com/outdoors/hunting/news/story?id=4533705
ﬂlﬂ'ﬂﬂﬂﬂs Photos: http://sports.espn.go.com/outdoors/hunting/qgallery?page=gamecamera09
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ESPNOUTDOORS.com:
010 Duck Trek Opportunities

DUTDOORS Hunting

2009 DUCK TREK WAS There is a kinship between duck hunters everywhere. The tales and memories of these

A H U G E s U cc ESS hunts are waiting to be told. And that’s where we come in.

Helping push ESPNOutdoors.com Now in its 3" year, ESPNOutdoors Editorial team will again embark on a trip of a

to a 24% traffic increase vs 2008 lifetime. The trip starts in Minnesota and follows the Mississippi Flyway all the way to

with over 600,000 pageviews. Louisiana. This 4-6 week road trip is captured on ESPNOutdoors.com with daily blogs,
photos and written features. Our writers and photographers expertly chronicle the

Source: Omniture journey, the season and the passion of duck hunting.

SPONSORSHIP OPPORTUNITIES
FOUR SPONSORSHIPS AVAILABLE
- (All impressions guaranteed) + Category Exclusivity

* EDITORIAL SPONSORSHIPS
- Editorial, video, photography - fixed ‘presented by’ ownership
- Product integration in video and blogs
- Product Information page

+ MEDIA SPONSORSHIPS
- Guaranteed banner ad impressions running on ESPNOutdoors.com
- Fixed placements on: ESPNOutdoors.com and Hunting home pages
- Hunting Home Page on ESPNQutdoors.com
- Logo and text ‘presented by (sponsor)’

«  FLIGHT: SEPTEMBER - DECEMBER 2010 E=—.-.—'
OUTDOORS
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ESPN OUTDOORS SALTWATER SERIES COLUMNISTS & PHOTO GALLERIES

+ Focuses on winning techniques and personalities of the 6 Celebrity Saltwater Tournaments held in Florida, the
Bahamas, New York and Louisiana

+ Covers some of the best saltwater destinations in the country and highlights how to catch America’s saltwater species

+ Over 500,000 pageviews generated in 2009

FISHING AMERICA

ESPN Outdoors is on the move across America tracking down anglers of every type to see wha's fishing, how they're
catching and what's being caught.

New stories will be posted weekly on the espnoutdoors.com homepage and will have a permanent home in the "Editor's
Picks" module.

For a first-hand look visit:
http://sports.espn.go.com/outdoors/index
http://sports.espn.go.com/outdoors/general/gallery?page=fishingamerica-pg

SALTWATER COLUMNISTS

A weekly feature on the espnoutdoors.com main page, the Saltwater Columnists are five columnists who cover every
coast of the United States and come back each week with reports on the latest in saltwater news and features.

The saltwater reports include fishing tips and features from the coasts such as photos and breaking news on world
record catches. The Saltwater Columnists are featured in the Columnists section below the lead story. Estimated pages
views 75,000 /per month.

For a first-hand look visit:
http://sports.espn.go.com/outdoors/saltwater/news/story?page=coast_to_coast

http://sports.espn.go.com/outdoors/index 11



BASS TODAY

Sent bi-weekly, the BASS Today
eNewsletter reaches an avid
group of 500,000 anglers. BASS
Today is your inside guide to
everything bass fishing, from
tournament news to the latest
seasonal tips and techniques
from Bassmaster Magazine to
the latest videos and headlines.

Opportunities Include
Vertical Banner (160x600) <«——
or eNewsletter Sponsorship

Bi-weekly eMail newsletter

RAKY  MAEREREHRME  TOLE AR AR 4 i el AR T Rhatip Ll T

Tﬂml“ TonaAY &

D priuet 2004 . Virlarne

ASSTO DAY

Visit

yamaha

THINK BIG FOR WINTER SPOTS

game

changer

.com. E ! : B ESPN CUTDOORS DUCK TREK

Click here
far mare details

FOUR "MUST-HAVE™ SWIMBAITS
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' THE 2010
| BASS DAILY 3 TROLLING FOR GIFTS? 2009 BASSER'S GIFT
| NER GLIDE

& FISHING

BASSMASTER ...

MIRROLURE MIRFRO PROP

Ordaer Yours Today!
Far Only

$14:95

12



For further information,
please contact your Sales Team Member below:

Deborah Smart Scott Paciello
Director of Endemic Sales Director of Non-Endemic Sales
Deborah.Smart@espn.com Scott.Paciello@espn.com

(407) 566-2466 (212)456-6770
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